
Renew member analysis

Not only provide information on how many member renew after first purchase, need how long to renew, number of visits and spending amount after first purchase.

Also provide renew and not renew percentage on factors like source or member group, let company have clear picture on the strength of all factors so that marketing

strategy can be made in a correct direction.

HKB2B Limited

Renew member analysis

Member

group Member code

Join

shop Source

First sales

date

First sales

amount

Second sales

date

Renew

period

Second sales

amount

Total spending

amount 1-May-

2014  to 31-May-

2014

Total spending

amount

1-Jun-2014  to 30-

Jun-2014

Total spending

amount

1-Jul-2014  to 31-

Jul-2014

Member

visit

count

Invoice

count

Silver WeM-10031 CTL 客人 refer 29-Jan-2014 $ 20600.00 28-Mar-2014 58 $ 2200.00 $ 5000.00 $ 6800.00 $ 11900.00 10 5

Silver WeM-10032 CTL 客人 refer 11-Jan-2014 $ 17000.00 15-Mar-2014 63 $ 8000.00 $ 0.00 $ 5000.00 $ 0.00 6 4

Silver WeM-10033 CTL Walk in 9-Jan-2014 $ 9976.00 0 $ 0.00 $ 0.00 $ 0.00 $ 0.00 1 1

Report content

When select first sales date and second sales date will 
trigger the renew member analysis.
Member with second sales will be treated as renew 

Silver WeM-10033 CTL Walk in 9-Jan-2014 $ 9976.00 0 $ 0.00 $ 0.00 $ 0.00 $ 0.00 1 1

Gold WeM-10034 CTL Tele sales 9-Jan-2014 $ 0.00 16-Jan-2014 7 $ 18000.00 $ 0.00 $ 0.00 $ 0.00 5 2

Gold WeM-10035 CTL Walk in 20-Jan-2014 $ 11000.00 0 $ 0.00 $ 0.00 $ 0.00 $ 0.00 5 1

Gold WeM-10036 CTL Groupon 24-Jan-2014 $ 1800.00 28-Feb-2014 35 $ 20000.00 $ 0.00 $ 0.00 $ 0.00 4 2

Gold WeM-10037 CTL Walk in 18-Jan-2014 $ 19800.00 0 $ 0.00 $ 0.00 $ 0.00 $ 0.00 4 1

Platinum WeM-10038 CTL Groupon 18-Jan-2014 $ 2000.00 0 $ 0.00 $ 0.00 $ 0.00 $ 0.00 2 1

Platinum WeM-10039 CTL Groupon 2-Jan-2014 $ 3200.00 0 $ 0.00 $ 0.00 $ 0.00 $ 0.00 2 1

Platinum WeM-10040 CTL Tele sales 2-Jan-2014 $ 13176.00 0 $ 0.00 $ 0.00 $ 0.00 $ 0.00 3 1

No of Members: 10

**Renew member analysis (Renew:4, Not Renew:6)**

Member groupRenew 40.00% (4/10) Silver 66.67% (2/3), Gold 50.00% (2/4), Platinum 0.00% (0/3)

NotRenew 60.00% (6/10) Silver 33.33% (1/3), Gold 50.00% (2/4), Platinum 100.00% (3/3)來源 Renew 40.00% (4/10) Tele sales 50.00% (1/2), Refer by 客人客人客人客人 100.00% (2/2), Walk In 0.00% (0/3), Groupon 33.33% (1/3)

NotRenew 60.00% (6/10) Tele sales 50.00% (1/2), Refer by 客人 0.00% (0/2), Walk In 100.00% (3/3), Groupon 66.67% (2/3)

>50%, display in bold
>70%, display in bold with single underline
>90%, display in bold with double underline



Report filter 

Select a range of first sales date will make 
the renew member analysis meaningful

Select more range of total spending 
amount will know the spending pattern of 



How to create the report

Renew member analysis will action on 
fields marked with (**Renew)


